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Vision of Success

People interacting 

with formal financial 

services:

with the ID and 

credentials at their 

disposal,

wherever they are,

and on their 

own terms.

Vision of success, financial integrity promoting financial inclusion



8 Lessons from a Decade of Inclusion Work

Effective economic integration requires maximum scale where people are accessible to 

the economy on their own terms, it’s not merely financial products being accessible 

to existing customers. 

Without effective and accessible forms of digital identity, utilising a risk based 

proportionate approach, digital finance activity remains fragmented and limited.

Population integration into economies is facilitated through deeper digital financial 

inclusion which will have material systemic impact on welfare and economic activity.

 It is impossible to integrate an economy without digitalisation at scale as network effects 

require the entire spectrum of economic actors and use cases to be accessible. 

Digital ID must be verifiable, risk-based, and usable offline when needed. Real 

integration requires universal access and interconnectivity.

Overemphasis on compliance leads to exclusion and increased risk.

Digitalisation must be complete – half-measures fragment ecosystems. Physical cash 

and IDs break the efficiency of digital value chains.

ID interventions that are not designed and implemented as cohesively part of the 

financial system, end up becoming a monument to digital ID with limited real-world 

application.
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Financial Inclusion through Digitalisation 
facilitated by Digital ID

Critical questions in aligning digital ID with inclusive digital financial ecosystems
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Has the digital ID system been 

designed from the ground up to 

facilitate the digital economy?

Is the risk philosophy and policy one of 

zero tolerance for risk? Is compliance 

the core focus of the digital ID design or 

is there an outcomes based tenet  

incorporating  a risk-based approach? 
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Can the digital ID facilitate an end-to-

end digital ecosystem as well as 

bridge the digital divide? Can a 

consumer be verified against digital 

credentials alone and can a digital ID 

be verified off-line, even with the aid of 

physical credentials?

Can the digital ID verification 

combine static registry data 

together with more dynamic 

KYC or CDD data without causing 

consumers needless hardship or 

exclusion? 

Can the digital ID facilitate verification 

and KYC requirements for formal 

financial services to consumers, on 

their own terms, where they are and 

with the credentials at their 

disposal?
Can the digital ID facilitate an 

integrated, whole end-to-end 

digital economy or should we 

redesign and redeploy?



About Cenfri
Cenfri is a global think-tank and non-profit enterprise that bridges the gap between insights and impact in the financial sector. 

Cenfri’s people are driven by a vision of a world where all people live their financial lives optimally to enhance welfare and grow the 

economy. Its core focus is on generating insights that can inform policymakers, market players and donors who seek to unlock 

development outcomes through inclusive financial services and the financial sector more broadly.
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